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Xﬂaqwéé’mwamﬁmeﬁ (Product Strategy)
Xﬂaqwééﬁumm (Price Strategy)
Xﬂaqméé’mﬂ'ﬁﬁmﬂw (Place Strategy)
Xﬂaqwééf’mmﬁﬁﬂLﬁ%umﬁma’lm (Promotion Strategy)
Xﬂaqméﬁmmiqﬁwﬁ (Packaging Strategy)
Xﬂaqméé’mm'ﬂ%wﬁmmﬁma (Personal Strategy)

Xﬂawéé’mmﬂﬁﬁdnmﬁ (Public Strategy)
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n1sannisiasenis (Project management)
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Xunupfiunud (Gantt Chart) (fuaioslonisyimsdanislasinis
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Xu,wugﬁ (PERT) n15Us2tliulasen1stasinAian1s30un o uN13vN9ULae
NSEUIUNITYINUYDILATINIG  ToLAu “Program Evaluation and Review
Technique” (PERT)
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1. Value Propositions ﬂmﬁwaﬂﬁﬁﬁﬁm’] 7. Key Resource N3Ng1NININUUIDIUITEN

8. Cost Structure ANlYI1LNANVDIFINIAD
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9. Revenue Streams s18lavads1iazlsung

2. Customer Segment @Jﬂﬁwa%i%@uﬂmmﬂ%u

3. Customer Relationships A15as9@NgdURUGAU
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4. Channels 99IN19N19LU0

5. Key Activities ﬁqﬁﬁam%ﬁa%m?{auﬁﬁﬁaﬁ

6. Key Partners W1SvLUasUANUDILI
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*http://miscenter.pcru.ac.th/regis-digital/
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